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Title / Author(s) // Journal's name. Volume (year), 
No., pages from-till
TOURISM AND THEORY, RESEARCH 
AND EDUCATION
*education - plans and programs *education - teaching 
faculty *education – students *tourism and regional 
development
Can mentors of Erasmus student mobility infl u-
ence the development of future tourism? / 
Helena Cvikl, Nataša Artič // Tourism and 
hospitality management. Vol. 19 (2013), No. 
1, 83-95
*education, lifelong learning, e-learning *hotel industry 
*preferences, loyalty
Development of loyalty programmes in the hotel 
industry / Marina Laškarin // Tourism and 
hospitality management. Vol. 19 (2013), No. 
1, 109-123
*education, lifelong learning, e-learning *public tourist 
bodies (and organs) *Switzerland
Satisfaction profi les and tourism curricula - tour-
ism organisations under study / Anita Zehrer, 
Harald Pechlaner, Frieda Raich // Tourism 
review. Vol. 62 (2007), No. 1, 25-33
*education, lifelong learning, e-learning *tourism and 
informatics *quality in tourism *North-East Asia
Use of multimedia to enhance service quality in 
hospitality education / Chun-Min (Mindy) 
Kuo // Journal of quality assurance in hospitality 
& tourism. Vol. 14 (2013), No. 1-2, 163-184
*employees in catering industry *motivations *Slovenia
Infl uence of demographic characteristics on em-
ployee motivation in catering companies 
/ Marko Kukanja // Tourism and hospitality 
management. Vol. 19 (2013), No. 1, 97-107
*employees *negative eff ects (mobing etc.) *adventure 
tourism (diving, whale-watching, bird-watching) *South 
America
Stress and emotions at work: an adventure tou-
rism guide's experiences / Susan Houge Mack-
enzie, John H. Kerr // Tourism management : re-
search - policies - practice. Vol. 36 (2013), 3-14
*human resources *special issues *leisure time *Switzerland
Atypical working hours and their impacts on 
leisure - an unoffi  cial Swiss time use study 
/ Hansruedi Mueller, Ursula Wyss // Tourism 
review. Vol. 62 (2007), No. 1, 14-24
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*research in tourism *tourism statistics - theory and metho-
dological problems *surveys *marketing in tourism - 
instruments
Askinggood survey questions / Sara Dolnicar // 
Journal of travel research. Vol. 52 (2013), No. 
5, 551-574
TOURISM AND ECONOMY
*air transportation *consumer behaviour and experience 
*North America
Existential guilt and preferential treatment: the 
case of an airline upgrade / Anna S. Mattila, 
Lydia Hanks, Lu Zhang // Journal of travel 
research. Vol. 52 (2013), No. 5, 591-599
*catering enterprise *internal organization of catering 
enterprise *employees in catering industry *negative eff ects 
(mobing etc.)
Th e infl uence od organizational culture of nega-
tive work-home interference among highly 
educated employees in the hospitality indus-
try / Robert J. Blomme, Jenny Sok, Debbie M. 
Tromp // Journal of quality assurance in hospi-
tality & tourism. Vol. 14 (2013), No. 1-2, 1-23
*catering *catering - nonaccommodation facilities *tour-
ism demand - other *North America
QSR choice: key restaurant attributes and the 
roles of gender, age and dining frequency / 
Robert J. Harrington, Michael C. Ottenbacher, 
Kelly A. Way // Journal of quality assurance 
in hospitality & tourism. Vol. 14 (2013), No. 
1-2, 81-100
*cruising *tourist demand *Dalmatia
Cruise tourism demand forecasting - the case of 
Dubrovnik / Ivana Pavlić // Tourism and hos-
pitality management. Vol. 19 (2013), No. 1, 
125-142
*cycling *event tourism *United Kingdom *Belgium 
*France *Australia and Oceania
The gran fondo and sportive experience: an 
exploratory look at cyclists' experiences and 
professional event staging / Graham Berridge 
// Event management : an international journal. 
Vol. 18 (2014), No. 1, 75-88
*enology, wine tourism *blogs, social networks, user gener-
ated content (UGC)
Authority groups among popular wine blogs / 
Vasiliki Vrana, Kostas Zafi ropoulos, Dimitros 
Vagianos // Journal of quality assurance in 
hospitality & tourism. Vol. 14 (2013), No. 
1-2, 142-162
*gastronomy, diet, nutrition science *benchmarking 
*Spain *Italy
Territory, tourism and local products. Th e extra 
virgin oil's enhancement and promotion: a 
benchmarking Italy-Spain / Paola de Salvo ... 
[et al.] // Tourism and hospitality management. 
Vol. 19 (2013), No. 1, 23-34
*gastronomy, diet, nutrition science *consumer behaviour 
and experience *North-East Asia
Organic foods consumers in Hong Kong / Mat-
thew H. T. Yap // Tourism and hospitality 
management. Vol. 18 (2012), No. 1, 141-144
*gastronomy, diet, nutrition science *consumer safety and 
security *consumer behaviour and experience *North-East 
Asia
Th e eff ects of consumers' perceived risk and bene-
fi t on attitude and behavioral intention: a 
study of street food / Joowon Choi, Acjoo Lee, 
Chihyung Ok // Journal of travel & tourism 
marketing. Vol. 30 (2013), No. 3-4, 222-237
*hotel industry *climate *tourist expenditure *Croatia
Impact of weather changes on consumption 
beverages in the hospitality industry / Zdenko 
Cerović, Đuro Horvat // Tourism and hospitality 
management. Vol. 19 (2013), No. 2, 183-199
*hotel industry *development plans of catering enterprise, 
accounting, controlling *Ireland
Using CSR as a tool for development: an inves-
tigation of the Fair Hotels scheme in Ireland 
/ Karla Boluk // Journal of quality assurance 
in hospitality & tourism. Vol. 14 (2013), No. 
1-2, 49-65
*hotel industry *effi  ciency of catering enterprise *Turkey
Impact of strategy on effi  ciency in the luxury 
hotel industry of Turkey / Yildrum Yilmaz // 
Anatolia : an international journal of tourism 
and hospitality research. Vol. 24 (2013), No. 
2, 206-220
*hotel industry *employees in catering industry *satisfac-
tion *quality in tourism *United Kingdom
Th e power of meaningful work: how awareness of 
CSR initiatives fosters task signifi cance and 
positive work outcomes in service employees 
/ Steff en Raub, Stephan Blunschi // Th e Cornell 
Hotel and restaurant administration quarterly. 
Vol. 55 (2014), No. 1, 10-18
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*hotel industry *employees in catering industry *special 
issues *Turkey
Antecedents and consequences of employee voice 
behaviour among front-line employees in 
Turkish hotels / Mustafa Koyuncu ...[et al.] // 
Anatolia : an international journal of tourism 
and hospitality research. Vol. 24 (2013), No. 
3, 427-437
*hotel industry *internal organization of catering enter-
prise *costs of catering enterprise *North-East Asia
Estimating the work time eff ect on hotel room 
demand / Chiang-Ming Chen // Tourism eco-
nomics : the business and fi nance of tourism and 
recreation. Vol. 19 (2013), No. 6, 1461-1466
*hotel industry *managers *Turkey
Favouritism and self-effi  cacy as antecedents on 
managers' politics perceptions and job stress 
/ Mustafa Daskin // Anatolia : an international 
journal of tourism and hospitality research. Vol. 
24 (2013), No. 3, 452-467
*hotel industry *occupancy rate *ecology and protection 
of environment *North America
Sustaining utility cost controls / Mark Wood-
worth, Robert Mandelbaum, Gary McDade // 
Th e Cornell Hotel and restaurant administration 
quarterly. Vol. 55 (2014), No. 1, 6-9
*hotel industry *quality in tourism *satisfaction *Croatia
Exploring the relationship between service qua-
lity and customer satisfaction in Croatian 
hotel industry / Suzana Marković, Sanja Raspor 
Janković // Tourism and hospitality manage-
ment. Vol. 19 (2013), No. 2, 149-164
*hotel industry *technical and technological aspects of 
catering enterprise *ecology and protection of environment 
*transnational corporations, chains *North-East Asia
A sustainable hypothesis for tourist hotel: evi-
dence from international hotel chains / Long-
Fei Chen // Tourism economics : the business 
and fi nance of tourism and recreation. Vol. 19 
(2013), No. 6, 1449-1460
*hotel industry *tourist services and products *satisfaction 
*preferences, loyalty *Spain
Creating customer value through service experi-
ences: an empirical study in the hotel industry 
/ David Martin-Ruiz, Carmen Barroso-Castro, 
Isabel Ma Rosa-Diaz // Tourism and hospita-
lity management. Vol. 18 (2012), No. 1, 37-53
*social costs *hotel industry *sustainable tourism *surveys 
*Spain
Measuring corporate social responsibility in 
tourism: development and validation of an 
effi  cient measurement scale in the hospita-
lity industry / Patricia Martinez, Andrea Perez, 
Ignacio Rodriguez del Bosque // Journal of travel 
& tourism marketing. Vol. 30 (2013), No. 3-4, 
365-385
*social costs *tourism and regional development *Italy
Regional public spending for tourism in Italy: an 
empirical analysis / Roberto Cellini, Gianpiero 
Torrisi // Tourism economics : the business 
and fi nance of tourism and recreation. Vol. 19 
(2013), No. 6, 1361-1384
*tourism and employment *human resources *Ireland
Using business registers to conduct a regional 
analysis of enterprise demography and em-
ployment in the tourism industries: learning 
from the Irish experience / Steve MacFeely, 
Jilian Delaney, Fiachra O'Donofhue // Tour-
ism economics : the business and fi nance of 
tourism and recreation. Vol. 19 (2013), No. 6, 
1293-1316
*tourism and enterprise *hotel industry *management of 
catering enterprise *North-East Asia
Board governance and tourism fi rms' perfor-
mance: the case of Taiwan / Chen Mu Yeh // 
Journal of quality assurance in hospitality & 
tourism. Vol. 14 (2013), No. 1-2, 123-141
*tourism and regional development *cross-border tourism 
*tourism policy and organization *Eastern Europe
How to promote a cross-border region as a tour-
ism destination - the case of the Bug Eurore-
gion / Tomasz Studzieniecki, Tomasz Mazurek 
// Tourism review. Vol. 62 (2007), No. 1, 34-38
*tourism and regional development *marketing in tourism 
*marketing in tourism - instruments *Germany *Finland
Developing place marketing pilot plans: the cases 
of Rostock and Kainuu / Alex Deff ner, Th eo-
dore Metaxas, Paschalis Arvanitidis // Anatolia 
: an international journal of tourism and hospi-
tality research. Vol. 24 (2013), No. 2, 241-263
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*tourism economics *tourist expenditure *Australia and 
Oceania
Tourism and economic growth in Australia: an 
empirical investigation of causal links / Kris-
ten Corrie, Natalie Stoeckl, Taha Chatechi // 
Tourism economics : the business and fi nance 
of tourism and recreation. Vol. 19 (2013), No. 
6, 1317-1344
*tourism economics *Turkey
Economc impact of tourism demand: evidence 
from Turkey / Derman Kucukaltan, Mehmet 
Kenan Terzioglu // Anatolia : an international 
journal of tourism and hospitality research. Vol. 
24 (2013), No. 3, 484-488
*tourism satellite account (TSA) *South and Central Asia
Measuring the economic impact of the tourism 
industry in India using the Tourism Satellite 
Account and input-output analysis / Poonam 
Munjal // Tourism economics : the business 
and fi nance of tourism and recreation. Vol. 19 
(2013), No. 6, 1345-1359
*tourism sector in national economy *tourism and prices 
*competitiveness *Mediterranean
Metodološki pristup analizi relativnih cijena u 
turizmu / Niko Koncul // Acta turistica. Vol. 
25 (2013), No. 2, 125-145
*travel agencies and touroperators *managers *Montenegro
Managerial perception of employees in travel 
agencies in Montenegro / Aleksa Vučetić // 
Tourism and hospitality management. Vol. 18 
(2012), No. 1, 127-140
*travel agencies and touroperators *organized tourism 
*consumer safety and security *United Kingdom
Tourism, risk tolerance and competences: travel 
organization and tourism hazards / Allan M. 
Williams, Vladimir Balaž // Tourism manage-
ment : research - policies - practice. Vol. 35 
(2013), 209-221
*travel agencies and touroperators *package tours *deci-
sions, choice, intentions *Asia - Near and Middle East
Tourist decision-making: selecting a travel agency 
in Iran / Najmeh Hassanli, Graham Brown, 
AbolfazlTajzadeh-Namin // Anatolia : an in-
ternational journal of tourism and hospitality 
research. Vol. 24 (2013), No. 3, 438-451
*travel agencies and touroperators *segmentation *Croatia
Communication with market segments - travel 
agencies' perspective / Lorena Bašan, Jasmina 
Dlačić, Željko Trezner // Tourism and hospital-
ity management. Vol. 19 (2013), No. 1, 49-64
TOURISM AND MARKET
*competitiveness *catering - basic facilities *e-business 
*tourism and prices *Greece *Cyprus *Malta
Collective accommodation establishments in Cor-
fu, Cyprus, and Malta: a comparative study 
of online prices / John Baptist Gauci ... [et al.] 
// Anatolia : an international journal of tourism 
and hospitality research. Vol. 24 (2013), No. 
3, 319-336
*competitiveness *tourism destination - diverse aspects 
*Kvarner
Competitiveness of Kvarner region: challenges for 
destination management and branding / 
Lidija Bagarić, Danko Žitinić // Tourism and 
hospitality management. Vol. 19 (2013), No. 
2, 217-231
*consumer behaviour and experience *education - students 
*North America *North-East Asia
A cross-cultural comparison of memorable tour-
ism experiences of American and Taiwanese 
college students / Jong-Hyeong Kim // Anatolia 
: an international journal of tourism and hospi-
tality research. Vol. 24 (2013), No. 3, 337-351
*consumer behaviour and experience *Norway
Tourist worries - here and now vs. there and 
then: the eff ect of item wording in the Tourist 
Worry Scale / Katharina Wolff , Svein Larsen 
// Tourism management : research - policies - 
practice. Vol. 35 (2013), 284-287
*consumer behaviour and experience *psychology of tour-
ism *sociology of tourism
Homo sapiens on vacation: what can we learn 
from Darwin? / Geoff rey I. Crouch // Journal of 
travel research. Vol. 52 (2013), No. 5, 575-590
*destination marketing *image and brand *Croatia 
*Istria *Kvarner
Umbrella branding in tourism - model regions 
of Istria and Dalmatia / Aleksandra Krajnović, 
Jurica Bosna, Dražen Jašić // Tourism and 
hospitality management. Vol. 19 (2013), No. 
2, 201-215
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*destination marketing *image and brand *France 
*United Kingdom *Germany
Moderating eff ects of tourists' novelty-seeking 
tendencies on destination image, visitor sat-
isfaction, and short- and long-term revisit in-
tentions / Guy Assaker, Rob Hallak // Journal of 
travel research. Vol. 52 (2013), No. 5, 600-613
*destination marketing *image and brand
Th e role of emigrants in the construction of a 
destination brand: a new research line / 
Fatimazohra El Aouni, Rosalia Cascon-Pereira, 
Ann Beatriz Hernandez-Lara // Tourism and 
hospitality management. Vol. 19 (2013), No. 
1, 35-47
*destination marketing *preferences, loyalty *satisfaction 
*perceptions *North-East Asia
The indirect effects of destination image on 
destination loyalty intention through tourist 
satisfaction and perceived value: the bootstrap 
approach / Zibin Song, Xin Su, Liaoning Li // 
Journal of travel & tourism marketing. Vol. 30 
(2013), No. 3-4, 386-409
*destination marketing *tourism publicity and informa-
tion *prospects, brochures, leafl ets, advertisements, slogans 
*North-East Asia
The image of Taiwan as a travel destination: 
perspectives from Mainland China / Hanqun 
Song, Cathy H. C. Hsu // Journal of travel & 
tourism marketing. Vol. 30 (2013), No. 3-4, 
253-271
*destination marketing *youth tourism *South-East Asia 
and the Pacifi c
Th e relationship between travel constraints and 
destination image: a case study of Brunei 
/ Huei-Ju Chen, Po-Ju Chen, Fevzi Okumus 
// Tourism management : research - policies - 
practice. Vol. 35 (2013), 198-208
*elasticity of tourist demand *cultural (heritage) tourism 
*museums and galleries *Italy
Factors including length of stay of cultural tou-
rists / Juan Gabriel Brida, Marta Meleddu, 
Manuela Pulina // Tourism economics : the 
business and fi nance of tourism and recreation. 
Vol. 19 (2013), No. 6, 1273-1292
*leisure time *recreation *summer-holiday, recreation and 
family tourism *North-East Asia
Early-life outdoor experiences and involvement 
in outdoor recreational activities in adult-
hood: a case study of visitors in Da-Keng, 
Taiwan / Wei-Ching Wang, Chung-Chi Wu, 
Chang-Yang Wu // Journal of quality assurance 
in hospitality & tourism. Vol. 14 (2013), No. 
1-2, 66-80
*segmentation *personal consumption, living standard 
*North-East Asia
Expenditure-based segmentation: application 
of quantile regression to analyse the travel 
expenditures of baby boomer households / 
Hsiao-I Kuo, Ching-Lung Lu // Tourism eco-
nomics : the business and fi nance of tourism and 
recreation. Vol. 19 (2013), No. 6, 1429-1441
*tourist demand *e-business
The importance of online tourism demand / 
Celia M. Q. Ramos, Paulo M. M. Rodrigues // 
Tourism economics : the business and fi nance 
of tourism and recreation. Vol. 19 (2013), No. 
6, 1443-1447
*tourist demand *tourist expenditure *tourist expenditure 
- specifi c issues *Greece
Greek tourism: return to the drachma? / Alexi 
Th ompson // Tourism economics : the business 
and fi nance of tourism and recreation. Vol. 19 
(2013), No. 6, 1475-1481
*tourist expenditure *tourism and prices *North-East Asia
A comparison study of travel expenditure and 
consumption choices between fi rst-time and 
repeat visitors / Kuo-Liang Chang, Chiang-
Ming Chen, Timothy J. Meyer // Tourism 
management : research - policies - practice. Vol. 
35 (2013), 275-277
*tourist resorts *benchmarking *competitiveness *world
Benchmarking international tourism destina-
tions / A. George Assaf, Larry Dwyer // Tour-
ism economics : the business and fi nance of 
tourism and recreation. Vol. 19 (2013), No. 6, 
1233-1247
*tourist resorts *castles *image and brand *North America
Th e impact of brand experience on downtown 
success / Eric Beckman, Archana Kumar, Youn-
Kyung Kim // Journal of travel research. Vol. 52 
(2013), No. 5, 641-658
*tourist resorts *competitiveness *tourism statistics - theory 
and methodological problems
A critical evaluation of importance-performance 
analysis / Ernest Azzopardi, Robert Nash // 
Tourism management : research - policies - 
practice. Vol. 35 (2013), 222-233
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*tourist resorts *competitiveness *tourist resources *Slo-
venia
Performance of environmental resources of a 
tourist destination: concept and application 
/ Tanja Mihalič // Journal of travel research. Vol. 
52 (2013), No. 5, 614-630
*tourist resorts *consumer behaviour and experience *East 
Africa and Indian Ocean islands
Testing a model of destination attachment - 
insights from tourism in Tanzania / Shogo 
Mlozi, Ossi Pesamaa, Antti Haahti // Tourism 
and hospitality management. Vol. 19 (2013), 
No. 2, 165-181
*tourist resorts *destination marketing *casinos, gambling 
*image and brand *North-East Asia
Construct the destination image formation model 
of Macao / Jui-Ying Hung ... [et al.] // Tourism 
and hospitality management. Vol. 18 (2012), 
No. 1, 19-35
*tourist resorts *destination marketing *decisions, choice, 
intentions *North-East Asia
Mediating perceived travel constraints: the role 
of destination image / Po-ju Chen, Nan Hua, 
Youcheng Wang // Journal of travel & tourism 
marketing. Vol. 30 (2013), No. 3-4, 201-221
*tourist resorts *destination marketing *perceptions 
*AIDS, SARS etc. *natural disasters *consumer safety and 
security *South and Central Asia
Destination image and behavior intention of 
travelers to Th ailand: the moderating eff ect 
of perceived risk / Pintong Tavitiyaman, Hailin 
Qu // Journal of travel & tourism marketing. 
Vol. 30 (2013), No. 3-4, 169-185
*tourist resorts *guidebooks *South and Central Asia
Th e role of interpretative tour guiding in sustain-
able destination management: a comparison 
between guided and nonguided tourists / 
Surya Poudel, Gyan P. Nyaupane // Journal of 
travel research. Vol. 52 (2013), No. 5, 659-672
*tourist resorts *image and brand *Asia - Near and 
Middle East
Role of shopping festivals in destination brand-
ing: a tale of two shopping festivals in the 
United Arab Emirates / Sangeeta Peter, Vic-
tor Anandkumar, Savita Peter // Anatolia : an 
international journal of tourism and hospitality 
research. Vol. 24 (2013), No. 2, 264-267
*tourist supply *decisions, choice, intentions *surveys 
*North America
Confused by too many choices? Choice overload 
in tourism / Jeong-Yeol Park, SooCheong 
(Shawn) Jang // Tourism management : research 
- policies - practice. Vol. 35 (2013), 1-12
TOURISM AND SOCIETY
*decisions, choice, intentions *blogs, social networks, user 
generated content (UGC) *tourism publicity and informa-
tion - specifi c issues
Predicting the intention to use consumer-gener-
ated media for travel planning / Julian K. Ayeh, 
Norman Au, Rob Law // Tourism management 
: research - policies - practice. Vol. 35 (2013), 
132-143
*gender in tourism *consumer behaviour and experience 
*Asia - Near and Middle East
Sexual behavior in women's tourist experiences: 
motivations, behaviors and meanings / Liza 
Berdychevsky, Yaniv Poria, Natan Uriely // Tour-
ism management : research - policies - practice. 
Vol. 35 (2013), 144-155
*image and brand *mega-events *economic incentives in 
tourism - specifi c procedures and measures *other incentives
Measuring the eff ects of event sponsorship: theo-
retical frameworks and image transfer models 
/ Margarida Abreu Novais, Charles Arcodia // 
Journal of travel & tourism marketing. Vol. 30 
(2013), No. 3-4, 308-334
*motivations *preferences, loyalty *statistical series *North-
East Asia
Motivations of repeat visits: a longitudinal study 
in Xiamen, China / Ganghua Chen, Honggen 
Xiao // Journal of travel & tourism marketing. 
Vol. 30 (2013), No. 3-4, 350-364
*noneconomic aspects of tourism *social environment 
(impacts) *host population *North-East Asia
Social conflict in communities impacted by 
tourism / Jingjing Yang, Chris Ryan, Lingyun 
Zhang // Tourism management : research - poli-
cies - practice. Vol. 35 (2013), 82-93
*psychology of tourism *sustainable tourism *surveys 
*Australia and Oceania
Using constant comparison method and quali-
tative data to understand participants' ex-
periences at the nexus of tourism, sport and 
charity events / Alexandra Coghlan, Kevin Filo 
// Tourism management : research - policies - 
practice. Vol. 35 (2013), 122-131
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*tourism and linguistics *tourism and pedagogics *educa-
tion - students *education and human resources
Specijalistički i bez greške? Jezični mitovi u tur-
izmu / Višnja Kabalin Borenić, Sanja Marinov, 
Martina Mencer Saluzzo // Acta turistica. Vol. 
25 (2013), No. 2, 165-189
TOURISM AND SPACE
*carrying capacity *physical resources *South America
Projection of tourist scenarios onto fragility 
maps: framework for determination of provi-
sional tourist carrying capacity in a Brazilian 
show cave / Heros Augusto Santos Lobo ... [et 
al.] // Tourism management : research - policies 
- practice. Vol. 35 (2013), 234-243
*climate *natural disasters *Central America and the 
Caribbean
Th e impact of hurricane strikes on tourist ar-
rivals in the Caribbean / Charley Granvorka, 
Eric Strobl // Tourism economics : the business 
and fi nance of tourism and recreation. Vol. 19 
(2013), No. 6, 1401-1409
*climate *winter-sports tourism *ecology and protection 
of environment *North America
Managing for climate change in the alpine ski 
sector / J. Dawson, D. Scott // Tourism man-
agement : research - policies - practice. Vol. 35 
(2013), 244-254
*ecology and protection of environment *consumer be-
haviour and experience *enology, wine tourism *North 
America
A comparison of the infl uence of purchaser atti-
tudes and product attributes on organic wine 
preferences / Imran Rahman, Tyler Stumpf, 
Dennis Reynolds // Th e Cornell Hotel and 
restaurant administration quarterly. Vol. 55 
(2014), No. 1, 127-134
*ecology and protection of environment *hotel industry 
*consumer behaviour and experience *North America
Tapping mindfulness to shape hotel guests' sus-
tainable behavior / Nelson A. Barber, Cynthia 
Deale // The Cornell Hotel and restaurant 
administration quarterly. Vol. 55 (2014), No. 
1, 100-114
*ecology and protection of environment *hotel industry 
*Greece
Resources and capabilities as drivers of hotel en-
vironmental marketing strategy: implications 
for competitive advantage and performance 
/ Leonidas C. Leonidou ... [et al.] // Tourism 
management : research - policies - practice. Vol. 
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